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Representatives McCoy, Burnett, Hines, To: Appropriations
Per ki ns

HOUSE BI LL NO. 1435

AN ACT TO CREATE THE DELTA REG ONAL MARKETI NG BOARD ( DRMVB) ;
TO PROVI DE THAT THE BOARD SHALL SERVE TO MARKET THE ATTRI BUTES OF
THE M SSI SSI PPl DELTA REA ON | N ORDER TO EFFECTUATE A CULTURAL
CHANGE IN THE M NDSET OF DELTA C TI ZENS, PARTI CULARLY | N REGARD TO
THE VALUE OF EDUCATI ON;, TO PROVI DE THAT THE BOARD SHALL BE
COMPCSED OF REPRESENTATI VES OF CERTAI N COUNTI ES AND MUNI CI PALI Tl ES
IN THE DELTA, TO PRESCRI BE THE BOARD S DUTI ES; AND FOR RELATED
PURPOSES.

BE | T ENACTED BY THE LEG SLATURE OF THE STATE OF M SSI SSI PPI
SECTION 1. (1) The Legislature finds that nmany citizens of

the Mssissippi Delta region tend to have | ow self inages of the
Delta region's attributes, |ow expectations for the future and
persistently | ow education and skill levels. Due to |ong-standing
cultural ideas and attitudes, sone citizens of the region place a
| ow val ue on educational attainnent. The Legislature further
finds that changing the cultural attitudes of Delta region
citizens about education is critical to efforts for solving

| ong-term soci al probl ens, econom c success and i ncreased
prosperity for all Delta region citizens.

(2) It is the intent of the Legislature that this act
establish a neans to begin to effectuate a cultural change in the
way citizens of the Delta region think and act about the val ue of
education by marketing and selling new ideas and hi gher values to
the region in order to inprove regional econom c performnce.

SECTI ON 2. For purposes of this act, the ternms "M ssi ssi ppi

Delta region,” "Delta region"” and "region" are defined as the
western section of the State of M ssissippi that |ies between the
M ssi ssi ppi and Yazoo Rivers, enconpassing in part or whole the
counties of Bolivar, Carroll, C aiborne, Coahoma, Hol nes,

Hunphreys, |ssaquena, Jefferson, Leflore, Panola, Quitman,
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Shar key, Sunfl ower, Tallahatchie, Tunica, Warren, WAshington and
Yazoo.

SECTION 3. (1) There is created the Delta Regi onal

Mar keti ng Board (DRvVB). The DRMB shall be governed by a board of
directors conposed of a representative of each county in the
region and each nunicipality in the region which has a popul ation
greater than ten thousand (10,000) according to the | atest federal
decenni al census. The representatives of the counties and those
municipalities entitled to representation on the board of
directors will be appointed by the governing authorities of the
respective counties and nmunicipalities. Appointnments nust be made
Wi thin sixty (60) days after the effective date of this act.
Menbers will be appointed to the DRVB for a termof four (4)
years. A chairman nust be el ected from anong the nenbership of
t he DRVB
(2) A mjority of the nenbers of the DRVB shall constitute a
gquorum for the transacting of business and the carrying out of the
duties of the board. Menbers of the DRVMB may not receive a salary
but, subject to the availability of funding, may be reinbursed for
expenses in the manner provided in Section 25-3-41. The DRVB wi | |
nmeet on the call of the chairman or at the request of a majority
of its menbers.
(3) The Delta Regional Marketing Board shall have the

foll ow ng duties:

(a) Pronmoting, in collaboration with all Delta tourism
efforts, the attributes and opportunities within the Delta region;

(b) Engaging in a long-term mnultifaceted effort to
change the perceptions about the Delta region and the inportance
of education to the region’s inprovenents;

(c) Pronoting the personal, social and econom c
benefits of education to individuals, comunities and bodies of

i nfl uence throughout the Delta region;
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(d) Making public education the nost frequently
di scussed public issue in the region;

(e) Seeking out and engaging those citizens and | eaders
who are not satisfied with the results of the current educational
system

(f) Reducing the high school dropout rate in every
school district in the Delta region;

(g) Serving as an incubator for ideas and strategies
that will advance the educational systemin the Delta,;

(h) Supporting and encouragi ng those students who are
not candi dates for formal postsecondary education by providing
themw th information, tools and the appropriate education in
support of attainable career choices; and

(1) Providing support and sharing experiences and
information with young people in order to enable themto nake
i nformed education and career choices.

SECTION 4. This act shall take effect and be in force from

and after its passage.
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