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REPORT OF CONFERENCE COMMITTEE
MADAM PRESI DENT AND MR, SPEAKER

We, the undersigned conferees, have had under consideration the anendnents to the
followi ng entitled BILL:

S. B. No. 3030: Appropriation; Egg Mrketing Bd.
We, therefore, respectfully submt the follow ng report and recomendati on:
1. That the House recede fromits Amendnent No. 1.

2. That the Senate and House adopt the foll ow ng anendnent:

Amend by striking all after the enacting clause and inserting

inlieu thereof the follow ng:

SECTION 1. The followi ng sum of noney, or so much thereof as
may be necessary, is hereby appropriated, out of any noney in the
Special Fund in the State Treasury to the credit of the
M ssi ssi ppi Egg Marketing Board, to defray the expenses of said
board for the fiscal year beginning July 1, 2006, and endi ng
June 30, 2007. ... ... . ... $ 74, 805. 00.

SECTION 2. It is the intention of the Legislature that
whenever two (2) or nore bids are received by this agency for the
purchase of comodities or equi prment, and whenever all things
stated in such received bids are equal with respect to price,
quality and service, the Mssissippi Industries for the Blind
shall be given preference. A simlar preference shall be given to
the M ssissippi Industries for the Blind whenever purchases are
made wi t hout conpetitive bids.

SECTION 3. It is legislative intent to ensure benefici al
i nformati on reaches as many M ssi ssippians as possi ble. Further,
it is legislative intent that the expenditure of public funds for
this purpose be acconplished in an efficient and effective manner.

Therefore, state agencies as standard procedure, w |l observe
the followng criteria:

(1) Develop goals and desired result for a canpaign
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(2) Evaluate effectiveness through respected adverti sing
st andards, including market reach and cost effectiveness.

(3) Seek public service announcenents, which would be aired
by media wi thout cost.

(4) Itemze and justify professional assistance and rel ated
expenses for creative and production costs outside of the actual
medi a expendi tures.

(5) Uilize Mssissippi owned nedia conpani es when feasi bl e.

SECTION 4. The noney herein appropriated shall be paid by
the State Treasurer out of any noney in the State Treasury to the
credit of the proper fund or funds as set forth in this act, upon
warrants issued by the State Fiscal Oficer; and the State Fi scal
Oficer shall issue his warrants upon requisitions signed by the
proper person, officer or officers in the manner provided by | aw.

SECTION 5. This act shall take effect and be in force from

and after July 1, 2006.
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